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Management Comic

Welcome Back!

Welcome to the new edition of The
Executive Newsletter. In this edition
we are featuring four new interesting
topics. The first one is a funny man-
agement comic that has deep mean-
ing in our culture. The second topic is
a collection of BMS events for our
members memory. The third topic is
featuring a special member interview
with typical Q&A’s, and the fourth top-
ic is a research paper written by a
leading member of BMS. Please enjoy
reading them and we hope to receive
your comments and suggestions to
develop the newsletter to the best we ¢;jiman Ebrahim
can with your continues engagements
and support.

Yousif Amin
The Editor

Photography

Leading transformational change requires an intimate understanding of the human side.

Source: https://www.torbenrick.eu/blog/change-management/change-management-comic-strips/
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Breakfast in Al Taitoon Gallery on 14th Jan. 2017
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Management Talk with guest speaker Mr. Nader Al Soufi on 21st March 2017

Management Talk with guest speaker Mr. Nedal EI-Ghattas on 21st Feb. 2017
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( Featured Member a__,,_,s_,t‘,_._,

Mr. Saleh Tarradah

Q-When did you join the Society?
A- | joined in 7™ April 1996.

Q-What roles did you take since you
joined?

A- Initially | was a member of the confer-
ences & Programs committee and then
when | joined the Board | took the role of J
Director of Conferences and Programs. Also |
in one of the terms of the Board | was the
Vice president of the society.

Q-What were the major events and achievements you made during
this period?

A- | have establishment of the International Leadership Conference
(ILC) as one of the main annual activity for the society. Also organized
the Business Leadership Talks and, organized the Monthly Manage-
ment Forums.

Q-Tell us more about your last role and what were the challenges
you faced?

A- My main role as director of conferences and programs was very in-
teresting and exciting one. The challenge was mainly related to getting
the required funding for holding the annual International Leadership
Conference.

Q-When and why did you decided to leave?

A- | decided not to apply for the BMS board election in 2016 to give
more focus on my current role as a member of the Capital Municipal
Council.

Q-What are the lessons learned you would like to highlight for the
new team?

A- Sufficient time need to be allocated for planning of the various activi-
ties and use of Information technology applications to gain productivity
and effectiveness.

Mr. Saleh Taraddah with the Minister of Energy Dr. Abdulhussain Mirza and the BSE
President Dr. Adel Hamad in May 2015 at the International Leadership Conference.
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ASSESSMENT OF ELECTRONIC
BANKING SERVICES OF
ISLAMIC BANKS: BAHRAIN’S
PERSPECTIVE

Dr. Lucia F.
Banta

BMS Member

Introduction: The establishment of Mit Ghamr

Savings Bank in Egpyt in 1963 highlighted the
early history of Islamic banking based on Syariah
principles [1]. Although Islamic banking opera-
tions are in force in most Islamic countries, com-
petition in the banking industry is still high. So as
to maintain its status quo, Islamic banks determine
various services which are appropriate to the
clients’ preference. Hence, quality is a key busi-
ness performance and strategic driver related to
the increased number of consumer patronage and
growing profits [2], [3]. Good service quality
insights lead to increasing levels of contentment
and value perceptions and eventually patronage
with the organization and its assistance [4], [5].
Carrying out quality assistance becomes a vital
factor in satisfying and keeping customers [6], [7].
Service managers could easily carry out the cus-
tomer insight quality and could have high level of
control on the overall outputs if they clearly iden-
tify the effective assistance. Likewise, for measur-
ing the effect of assistance quality on customers’
attitude, it will give insights of the components of
customer contentment. Indeed, the study aims to
assess the electronic banking services on the bank-
ing system of Islamic banks in the Kingdom of
Bahrain. Specifically, the study attempts to answer
the following queries: 1. What is the perception of
bank customers on the status of the electronic
banking services of Islamic banks in terms of: a)
Application for loan and credit card; b) Infor-
mation on personal account; ¢) Payment of Bills;

Core Discussions: Sttus of Electronic
Banking Services in Islamic Banks in the King-
dom of Bahrain.The respondents agreed that
Islamic banks are giving electronic  services
related to application for loans and credit cards
with a composite mean of 4.02, personal account
with a weighted mean of 3.94, payment of bills
with a composite mean of 3.89, transfer of funds

with a weighted mean of 3.96.

The Level of Expectation of Bank Customers on
the Electronic Banking Services in Islamic
banks. The respondents exhibited the level of
expectation on the electronic banking services in
Islamic banks in terms of application of loan and
credit card as revealed by the weighted mean of
4.01 which implies that customers are deliberately
counting on to put into practice such electronic
services which leads to improved banking opera-
tions. The study of A. Joshua [8] substantiates
findings of this investigation. The weighted mean
of 3.91 in terms of information on personal ac-
count implies that customers are deliberately
counting on to put into practice such electronic
services which lead to improved banking opera-
tions. The study of Vesna Bucevska [9 affirms the
findings of this investigation. The weighted mean
of 4.0 in terms of payment of bills connotes that

BAHRAIN MANAGEMENT SOCIETY

Abstract: The study aims to assess the electronic banking
services in Islamic banks in Bahrain. The investigation was
based on qualitative and quantitative design using the ques-
tionnaire and semi-structured interviews. Quota sampling
was employed to 200 bank customers. The respondents
agreed that there are existing electronic banking services in
terms of application for loan and credit card, personal ac-
count, payment of bills and transfer of funds. Bank custom-
ers have expectations as to the electronic services in terms of
the variables cited. The computed sig. (2-tailed) value
of .108, .284, .966 and .002 indicated the acceptance of the
null hypothesis. Therefore, there is no divergence between
the status and the level of expectation on the electronic bank-

ing services.

Divergence Between the Status and the Level of Ex-
pectation of Bank Customers on the Electronic

Banking Services in Islamic Banks There is no consid-
erable divergence between the status and level of expec-
tation of bank customers on the electronic banking
services in terms of application for loan and credit card
as stipulated by a computed sig. (2-tailed) value of .108,
information on personal account (0.284), payment of
bills (0.966). Thus, indicatse the acceptance of null
hypothesis. Conversely, there is strategically divergence
between the status and the level of expectation of bank
customers on electronic banking in terms of transfer of
funds with computed a sig. (2-tailed) value of .002
which is greater than.05 level of significance.

.Problems Encountered by the Bank Customers are as
follows: 1) Bank customers find difficulty in filling up
the application form for loan and credit card due to
many information required; 2) It takes 3-6 months be-
fore they receive their credit card statement; 3) It takes
long time to release the loan; 4) Information on personal

Conclusions: The following conclusions were identified
as to the findings of the investigation : 1.The status of electronic
banking services in Islamic banks is agreed by the respondents:
2. The bank customers have expectations on the electronic
banking services in Islamic banks; 3. There is considerable
divergence between the status and the level of expectation of
customers on the electronic banking services in Islamic banks in
the Kingdom of Bahrain; 4. The respondents encountered prob-
lems in the execution of electronic banking services in Islamic
banks.
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